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Abstract:-This literature review investigates the imperative role of entrepreneurial leadership (EL) in fostering
business sustainability (BS), particularly focusing on small-business women entrepreneurs (SWEs). The
intertwined nature of EL and SWEs underscores the significance of women’s empowerment and sustainable
business practices for economic growth and societal welfare. Through an extensive analysis of existing literature
and empirical studies, this paper navigates the intricate landscape of BS among SWESs, emphasizing the
influence of EL on their organizational growth. By examining EL through the lenses of cognitive ambidexterity
(CA), responsibility and sustainability (RS), and self and social awareness (SSA), this review, which is aided by
the PRISMA method, underscores the critical factors propelling SWEs toward BS. Spanning from 2003 to 2023,
the study captures the evolving concepts of EL within SWEs. It establishes a direct correlation between BS and
EL principles, advocating for enhanced EL skills among SWEs to cultivate an inclusive and sustainable
entrepreneurial ecosystem. The findings stress the necessity of empowering SWESs with resources to maximize
their leadership potential, fostering thriving businesses and society.
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1. Introduction

According to statistical research conducted, out of the overall 1.15 million active small and medium-sized
enterprises (SMEs) in Malaysia, 20.6 per cent of them are under the ownership of women [1]. In 2020, it was
estimated that approximately 190,000 women business owners were negatively impacted by the COVID-19
pandemic, further substantiating the decline in the number of women entrepreneurs and the widespread closure
of many of their establishments [2]. In response to the problem, the government has implemented several
initiatives to help women entrepreneurs reduce their financial load, prioritizing promoting and assisting them in
rebuilding their enterprises [2].

The government has implemented numerous initiatives to facilitate the establishment and growth of women-
owned enterprises in Malaysia, as evidenced by the allocation of resources through different ministries and
government agencies [3]. However, according to the International Labour Organisation (ILO), most available
support and resources are gender-neutral rather than gender-responsive [4]. Similarly, there is a notable disparity
in the allocation of support programs, with most targeting micro-enterprises and women business owners from
low-income backgrounds [5]. Equally, there is a lack of emphasis on assisting women entrepreneurs as they
transition into higher value-added sectors and industries [4]. Hence, it is crucial for SWEs to demonstrate
entrepreneurial leadership (EL) to drive the sustainability of their businesses while minimizing reliance on
external assistance.
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As in [6], there is empirical evidence supporting the notion that SWEs exhibit a deficiency in leadership
efficacy, which hinders their ability to achieve success within industries that have historically been dominated
by males, which further arisen as the primary obstacle in empowering women and achieving gender parity
within the entrepreneurial domains. Following that, the authors perceived that EL plays an important role in
allowing SWEs to secure their enterprises to achieve sustained business success. This paper contributed to the
existing body of literature on business sustainability (BS) and entrepreneurial leadership (EL) by examining the
role of SWEs’ EL in strengthening their business sustainability.

The specific objectives of this review are as follows:
i. To thoroughly comprehend and debate the future course of business sustainability among SWEs.
ii. To investigate the aspects of EL that are useful for SWEs’ business sustainability.

iii. To reasonably connect the reviewed articles for insightful discussions and systematic interpretation of the
results to integrate EL for the business sustainability of SWEs.

2. Literature Review

The authors collected the data subject for analysis by utilizing the “Connected Papers” web-based search engine,
which provided a comprehensive list of relevant literature based on the identified keywords for this study. The
“Connected Papers” tool is utilized because it offers similarity metrics derived from citations and references of
articles sourced from multiple academic databases, including Semantic Scholar, Google Scholar, Emerald
Insight, and SAGE journals. Consequently, this facilitated the authors in efficiently locating pertinent literature
for the study while ensuring the reliability and credibility of the selected sources.

The study primarily examined publications that were published during the period spanning from 2003 to 2023,
encompassing a timeframe of twenty years. The authors posited that the perspectives of EL for SWEs during the
aforementioned period offer a suitable temporal framework for examining the development of associated
theories.

(a) Search Strategy

The search strategy comprised two iterations of searches using the keywords “business sustainability,”
“entrepreneurial leadership,” “women entrepreneurs,” and “small business”. The authors’ preset arrangement is

used to identify the literature search iterations as described in Table 1 below.

Table 1. Preset Arrangement for Literature Search Iterations

Area of Study (A) Scope of Study (B) Element under study (C) Seazzlgigt'on
Business Women Entrepreneurs (WE) | Entrepreneurial leadership 1) BS-WE-EL
Sustainability (BS) Small Business (SB) (EL) 2) BS - SB - EL

The search procedures uncovered 180 publications. Table 2 summarises the search iteration outcomes based on
the preset arrangements.

Table 2. Summary of Search Iteration Results

Period 2003 — 2023 (20 years)

Web Engine Connected Papers

Iteration 1 Iteration 2

business  sustainability AND  women
entrepreneurs AND entrepreneurial
leadership

Search Keywords business sustainability AND small

business AND entrepreneurial leadership
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Search results 70 110

(b) Study Framework

Figure 1 is a visual representation of the implemented search strategy adapted from the PRISMA method [7],
consisting of four sequential phases of activity, i.e., identification, screening, eligibility, and inclusion.

Stage Process Remarks
Records identified through
.8 database searching
= (N = 180)
[¥)
E !
= Records after duplicates removed
(N=17T)
Title and abstract review screened
%‘” (N =136)
5 » Records excluded (n=41)
v
- — Records added from grey literature (n=3)
¥
Full-test records assessed for
eligibility
& (n=141) Full-text articles excluded, with reasons:
-_'ﬁ * n=4: Not English written
Bl n=27: number of citations is less than 10
ﬁ . n=15: Publication year iz from before 2003
v n =9 conference paper
n = 10: full dissertation paper
n=14: lacked clarity
n = 3: full published book
g [+ — - Records identified through bibliography (n=2)
k4
B
T‘=,.. Records included in data
g extraction
(n=37)

Figure 1: Search Study Framework Adapted from the PRISMA Method

During the identification stage, the search process is initiated by implementing the preset search iteration
arrangements. A total of 180 records from reputable sources were identified by searching the “Connected
Papers” database. These records were obtained from various publications such as the Technology Innovation
Management Review, Management Decision, Business Strategy and Development, International Journal of
Academic Research in Business and Social Sciences, among others. Following that, the set of 180 records
underwent a filtration process to eliminate any instances of duplication. Subsequently, 177 records were selected
for the next stage of screening.

The screening process involved individually reviewing gathered records to find study-relevant titles and
abstracts. Forty-one records were omitted from the study because they were unrelated to the keywords used. The
screening produced 136 records representing the topic’s main literature. Five grey literature records, which
consist of working documents, official newsletters, and reports, were added for examination at this stage. They
total 141 records for eligibility examination.

Following the eligibility stage, the records were full-text screened using predetermined criteria to confirm that
the selected articles were suitable for the study. It also helped authors analyze relevant, reliable, and credible
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literature that gives an unbiased and complete summary of the material. The inclusion stage excluded 82 records
based on Table 3’s inclusion/exclusion criteria.

Table 3. Secondary Research-Specific Inclusion/Exclusion Criteria

Criteria Inclusion Exclusion

Definitions,  Key  functions,  Applicability, e Articles lacked clarity concerning

Challenges, and Framework that evolved around the  topic, philosophy, and
the following areas: technique.
Research . — . .
e Business sustainability practices among women e Articles/references from 2002 and
Study . .
entrepreneurs OR/AND small business; and prior years.
o Entrepreneurial leadership practices among e Articles with less than ten citations
women entrepreneurs OR/AND small business. record
e Full papers and abstracts published
Research Published articles from reputable publications in conference proceedings
Type written in English e PhD/Master’s degree dissertations

and thesis excerpts

Finally, bibliographical references in full-text screening revealed two records for inclusion. Researchers
reviewed article bibliographies to find valuable sources that were not in the database. The add-on materials were
selected and reviewed using the same approach. In this stage, a total of 57 records were gathered for data
extraction, which necessitated the extraction of research characteristics, methodology, and outcomes. The
researchers then conducted data analysis and synthesis to address the study’s objectives.

3. Business Sustainability in Small Enterprises

The concept of business sustainability (BS) has been subjected to various definitions and perspectives. In recent
years, the concept of BS has evolved to encompass financial performance and social and environmental
considerations. The development of the concept of BS indicates the increasing recognition within the industry
regarding the necessity to acknowledge and integrate sustainability considerations into their operational
practices. Numerous scholars have arrived at a consensus regarding the multifaceted concept of BS, wherein it is
widely acknowledged that the term encompasses the attributes of economically viable, socially responsible, and
environmentally friendly [8], [9], [10].

SME Corp. Malaysia defines a small enterprise as a business entity with an annual sales turnover between
RM300,000 and RM3 million or full-time employees between 5 and 30 people [11]. This section discussed how
BS has evolved from a trend to a crucial requirement, expanding its influence beyond big companies to small-
sized businesses. The comprehension of the components within the BST can influence the trajectory of BS
implementation in small enterprises, prompting a shift towards a more comprehensive approach that
incorporates social, economic, and environmental considerations.

In the case of small businesses, business owners focus less on shareholder value when examining value creation
for their business sustainability. This is because many small businesses are family-owned and unlikely to collide
with one another to exploit minority shareholders [12]. Indeed, it is common for small businesses’ ownership
control rights to be limited to ensure that profits are distributed among selected individuals [13].

BS in small enterprises began to value the ethical sensibility that captures the importance of employees and the
public’s well-being starting in the 2000s and continuing into recent years in terms of value creation for people,
i.e., the company stakeholders [14], [15]. It includes companies’ initiatives to enhance the lives of their
employees and their families through fair labour practices, offering competitive salaries, and fostering a secure
and welcoming workplace [15]. Simultaneously, ethical sensitivity reaches the local community through
charitable efforts promoting common well-being and wealth [16]. It is followed by prioritizing civil society,
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encouraging business transparency, and engaging stakeholders to improve the company’s reputation [17]. In
turn, it improves company ties with external parties, including clients, regulators, and partners in the supply
chain, which ultimately contributes to business sustainability [18].

From a financial perspective, it is clear how the most crucial elements are changing—from a focus on people to
generating money to the value of innovation and business owners’ leadership. As in [14], establishing a
sustainable business network facilitates collaboration among companies, thereby fostering partnerships that
promote shared goals and values. As a result, businesses can better draw in and keep a committed customer
base, cultivate solid partnerships with stakeholders, and seize long-term business prospects by matching their
values with their consumers’ values and actively pursuing innovation in the market.

It is also said that SMEs initially lacked expertise and comprehension of methods for addressing environmental
challenges, as many SMEs believed they had little environmental impact [14]. However, businesses have
become more conscious of environmental issues like climate change, pollution, and resource depletion [14]. As
a result, there has been a paradigm change and an acceptance of the necessity of taking action to resolve these
problems. A more nuanced comprehension of environmental issues, a broader emphasis on social responsibility,
the pursuit of innovative solutions, the impact of leadership in driving change, and the importance of
maintaining a sustainable public image are all part of the evolution of BS. These changes represent an evolution
towards a more comprehensive and coordinated strategy for BS.

The concept of BS profoundly impacts small enterprises, leading to significant changes in their operational
strategies and future direction [19]. Incorporating sustainable practices, such as cost and risk reduction activities,
allows small businesses to conform to changing societal and environmental demands and bolsters their overall
resilience and competitiveness [20], [21]. When small businesses prioritize sustainable growth, they not only
help communities and the environment but also put themselves in a better position to succeed in the long run in
a market that is becoming increasingly challenging.

4. Small-Business Women Entrepreneurs’ Business Sustainability

Business sustainability (BS) in Small-business women entrepreneurs (SWEs) is defined as the capacity of their
businesses to continue to function, produce revenue, and make meaningful contributions to their local
communities over the long term [22]. SWEs frequently encounter challenges owing to gender-based
discrimination and other causes. There are several obstacles to the long-term success of SWEs. Some of the
most important issues related to this study are the lack of leadership skills and capacity building in business
management [23], [24].

Following the understanding of BS in small enterprises, SWEs must aim to create and maintain a company that
has a positive long-term impact on the environment, society, and economy that includes environmental
awareness [9], community engagement [25], financial management [26], and innovation [27]. These
characteristics are typical of those who exhibit entrepreneurial leadership (EL). Women entrepreneurs in
Malaysia who adopt the aforementioned attributes can build long-lasting, fulfilling businesses for themselves
and their communities [28]. Hence, EL is critical in enabling SWES to create and sustain profitable businesses
over time, eventually improving their economic standing.

Implementing BS practices can significantly influence the performance and growth of SMEs [29]; women-
owned enterprises are included. The integration of sustainable practices into their business operations would
most likely yield good impacts on multiple dimensions of their performance and add to their overall expansion,
such as innovation and differentiation [30], cost savings, employee engagement and productivity [31], and
reputation and brand building [32].

When it comes to pursuing sustainability in the modern business landscape, innovative ideas and creative
thinking have become essential strategies [33], [34]. In the context of SWEs, this strategy transforms into a
driving force behind their growth and long-term success, giving them more than just a competitive edge. By
making innovation their guiding principle, SWEs can create ground-breaking ideas that align with sustainability
and strongly connect with their target market’s changing requirements and values, allowing them to come up
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with unique goods, services, or entire business models [30], [33]. SWEs can transcend traditional boundaries
and create solutions that set them apart from their rivals by rethinking problems as opportunities and fostering a
culture that rewards experimentation [17]. As a result, innovation-driven differentiation benefits SWEs in two
ways: it improves their market presence and lays the groundwork for future growth [30]. SWEs gain a
competitive edge by utilizing their unique offerings, opening the door to potentially unexplored market areas.

In addition, incorporating sustainable strategies, which include enhancing energy and resource effectiveness,
minimizing waste generation, and managing supply chains sustainably, holds the capacity to generate substantial
financial benefits over an extended time, i.e., cost-saving advantages [31]. SWEs can allocate the collected cash
resources from the cost-saving activities to fuel their expansion efforts. Having a strong financial base allows
SWEs to confidently execute their growth strategies, which may involve entering new markets, opening
additional branches, or diversifying product or service offerings [35], [36]. [35] further elaborated that the funds
can be used to cover upfront costs, such as market research, infrastructure development, and initial marketing
campaigns, ensuring a smoother and more successful expansion process.

The inclusion of sustainable practices within a firm encompasses not just external factors but also transcends
internally to generate good benefits for its workforce dynamics [31]. As such, people frequently experience
greater purpose and job satisfaction when working for a company that promotes sustainable practices [31]. Their
sense of drive and engagement is much increased when they can relate their daily activities to a more important,
meaningful goal [37]. Employees progress from simply contributors to champions of a common cause and
collaborate for a larger good. That being said, when SWEs cultivate a culture of sustainability inside their
organizations, they establish a setting where each team member’s contributions are valued as vital parts of a
larger goal [38]. This effort connects well with the employees, increasing their happiness and job satisfaction.
Hence, it enables SWESs to access a powerful way to build a dedicated and high-performing workforce, which
helps their businesses grow and succeed in the long run.

Moreover, the reputation of a small business owned and operated by women is crucial to its growth and success
[32]. Adding sustainable practices to the foundation of their business operations adds an ethical layer that aligns
with what society expects and values. In turn, this creates a positive image of the company and how consumers
perceive it, radiating a sense of authenticity and accountability [39]. As the company acts according to its
values, its reputation as a shining example of integrity develops, garnering the attention and respect of its
immediate audience and a broader group of individuals [40]. This recognition, which demonstrates the
company’s commitment to sustainability, functions as a magnet, attracting both new customers and potential
partners who wish to conduct business with a company that shares its values [40]. Consequently, establishing a
positive reputation reflects moral principles and a growth strategy that increases the business’s allure and gives
it access to numerous opportunities.

Based on the insights from prior researchers, it is evident that there is a pressing need for proficient leadership
positions within SWEs in order to facilitate the long-term viability of their respective businesses. Promoting the
success and long-term sustainability of SWESs can be aided by addressing the key factors that contribute to their
success and sustainability: their leadership skills. Further, this study examines how EL ensures the long-term
success of SWEs.

5. Entrepreneurial Leadership

Entrepreneurial leadership (EL) has been widely defined in the context of leadership styles, signifying a unique
method of directing and propelling endeavours. In the beginning, scholars described EL as a variant of
entrepreneurship wherein individuals undertake personal risks to develop and augment their own enterprises. As
in [41], visionary perspectives, ambitious resolve, and innovative capabilities are the key characteristics. As the
business environment transforms, the significance of individual entrepreneurship diminishes, giving rise to
corporate entrepreneurship, which tackles difficulties on a more comprehensive level [42].

[42] elaborated on this notion by emphasizing that established organizational leaders must foster an
entrepreneurial culture, support innovation, and promote transformative business practices. In recent years, the
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emergence of social entrepreneurship gave EL a fresh perspective by fusing economic savvy with a commitment
to solving social and environmental problems [43]. In this setting, leaders create solutions that support a TBL
strategy, promoting societal well-being, environmental sustainability, and financial prosperity.

EL has also integrated this dimension with the increasing recognition of the sustainability concept. Sustainable
entrepreneurship emphasizes the establishment of firms that not only achieve financial stability but also make
significant contributions to social and environmental outcomes [44]. [44] asserted that this strategy prioritizes
integrating value creation, social responsibility, and sustainable practices as fundamental components of
corporate endeavours.

Summing up the points above, the current state of EL encompasses various actors, including independent
entrepreneurs, intrapreneurs operating within organizations, and individuals who lead in the domains of social
and sustainable entrepreneurship. This event highlights the integration of business acumen, innovative thinking,
adaptability, and a dedication to generating positive societal and environmental outcomes in establishing and
maintaining enterprises.

(a)Theoretical overview of entrepreneurial leadership (EL)

The authors investigated a few EL models, namely Gupta et al.’s (2004) [45] EL model, Thornberry’s EL model
[46], and Greenberg et al.’s (2013) [28] three EL principles model that may be applied to promote BS in SWEs
by following the entrepreneurial perspectives that embed inside EL. Several works from earlier scholars are
compared, as shown in Table 4, to comprehend the EL elements that fit BS terminology.

Table 4. Comparative Studies of EL Models

EL Model Dimension Role EL Focus
e Framing Challenge
Scenario enactment e Absorbing uncertainty The importance of having a
Gupta (2004) « Path Clearing competent team to reorlen_t the
business model for business
e Building commitment inabili
Cast enactment . g o sustainability
e Specifying limits
e Explorer e Opportunity recognition _ N
Thornberry e Miner ¢ Innovativeness Ipnovat!on, proa_ct|V|ty, _and
(2006) o ] risk-taking to drive business
e Accelerator e Promoting innovation sustainability
e Integrator e Visionary

.. e Exploratory: Creation
Cognitive

Empathy

Ambidexterity o Exploitative thinking:
prediction
] e Social Responsibility and
Social, Sustainabilit -
Environmental y Entrepreneurial leaders have
. ’ Environmental distinct mental models that
Economic -
Greenberg et al Responsibility and enable them to positively
(2011) Responsibility  and L . .
Sustainability Sustainability impact the world by striving
(SEERS) Economic  Responsibility ~ for sustainability.
and Sustainability
) Self-regulation
Self and  Social -
Self-motivation
Awareness
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o Interpersonal skills

While Gupta’s and Thornberry’s EL models focused on personality traits and ethical and entrepreneurial
orientations, Greenberg et al. presented three EL principles that support and facilitate the use of human initiative
in enhancing business outcomes using sustainability’s TBL approach. The three principles are (i) cognitive
ambidexterity (CA), (ii) responsibility and sustainability (RS), and (iii) self and social awareness (SSA), as
shown in Figure 2.

Cognitive Ambidexterity (CA)
(Creation / Prediction logics)

ﬁ Entrepreneurial Leadership
Responsibility & Sustainability (RS) [ Self & Social Awareness (SSA)
(Social, Environmental, and
Economic)

Figure 2: The Three Principles of the Entrepreneurial Leadership Model

Greenberg et al.’s (2011) EL model highlighted the importance of a business leader integrating CA, RS, and
SSA in business operations. CA encompasses the simultaneous pursuit of exploration and exploitation, allowing
prompt decision-making and action and the need to be adaptable and flexible in changing circumstances.
Meanwhile, RS focuses on ethical business practices, and SSA promotes empathy and stakeholder engagement.
All three principles synergistically promote comprehensive business sustainability for SWEs. This integration
facilitates innovation, ethical behaviour, and positive societal outcomes, which contribute to sustaining their
energy and motivation throughout their business journeys, consequently enabling them to make significant
contributions to the success of their companies. Examining these three EL principles sheds light on how EL
supports SWEs in today’s dynamic and rapidly changing business environment.

(b)Cognitive Ambidexterity

Cognitive ambidexterity (CA) is the ability to switch between exploratory and exploitative modes of thought as
needed [47]. As in [28], exploratory thinking is a logic of creativity that comprises coming up with new ideas,
considering various viewpoints, and trying new methods. It is typically associated with creative undertakings,
ground-breaking concepts, and a readiness to take risks. On the other hand, exploitative thinking is a prediction
logic that focuses on increasing effectiveness, streamlining processes, and fine-tuning established concepts that
are linked to reliability, productivity, and consistency [28]. CA involves switching between different thinking
styles and applying them appropriately to the situation. This skill is important for developing an entrepreneurial
mindset, which promotes ambidexterity in the workplace, allowing individuals and groups to work together
effectively and achieve shared goals innovatively [48].

For SWEs, CA can be highly relevant and helpful. SWEs frequently face specific challenges in the business
environment, including bias and discrimination, limited access to finance and resources, and societal
expectations and prejudices [49]. SWEs may use CA to help them overcome these issues by allowing them to
develop fresh concepts, try new approaches, and take calculated risks while concentrating on productivity,
efficiency, and profitability. SWESs that can switch between exploratory and exploitative modes of thought are
more able to adapt to changing circumstances, spot new opportunities, and keep a step ahead of their
competitors [50].

Furthermore, CA can aid SWEs in managing the complex social dynamics of the business environment [51].
SWEs can fight gender stereotypes and promote greater gender equality in the sector by innovating and
upending the status quo [51]. Additionally, by focusing on production and profitability, they can gain credibility
and respect in the business world [52]. CA can be a significant advantage for SWEs, enabling them to overcome
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challenges effectively, capitalize on favourable circumstances, and flourish in a constantly evolving and highly
competitive business environment.

(c)Responsibility and Sustainability

Responsibility and sustainability (RS) are used to enable business leaders to internalize the concept of social,
environmental, and economic responsibility and sustainability (SEERS) [28]. SEERS is becoming an important
aspect for business owners, and SWESs are no exception.

SWEs can prioritize social RS by considering how their company affects their community, employees, and
clients, which involves undertaking actions like supporting neighbourhood nonprofits and community
initiatives, encouraging diversity and inclusion within their organization, and implementing ethical hiring
procedures [53].

Environmental RS is another key quality of entrepreneur leaders. According to research, business owners with
environmental RS are more inclined to accept accountability for the effects of their operations on the
environment [54]. SWEs can lead by example when it comes to environmental responsibility by implementing
green business practices, such as recycling, energy and water conservation, and using environmentally friendly
products in their operations. They can also evaluate the environmental impact of their supplier chain and work
to reduce their overall carbon footprint. Likewise, SWESs could act as role models for their workers and clients
by instilling in them the value of environmental awareness and encouraging them to adopt sustainable lifestyles
[55].

It is also emphasized the significance of economic RS in EL, arguing that business leaders bear a moral
obligation to conduct themselves in a manner that enhances their companies’ financial performance and
contributes to the overall well-being of the economy. SWEs should concentrate on building a business that can
be financially successful and offer value to clients and investors over the long term to demonstrate their
commitment to economic RS [56]. [57] strengthened the point that SWEs need to manage their resources
effectively, including financial resources, time, and human capital, to reduce waste, lower costs, and maximize
production. SWEs who effectively manage business resources can achieve a balance between short-term and
long-term goals, allocate resources to research and development, and establish a reputable brand built on trust
and honesty [54]. Consequently, SWEs have the potential to contribute to the improvement of employment
rates, thereby positively impacting local economies and the nation at large.

SEERS are the factors that effectively motivate SWEs to keep up with the latest developments in the field of
sustainability. SWEs may maximize their business potential and contribute to the stakeholders’ value generation
by focusing on these SEERS aspects.

(d)Social and Self-awareness

The third EL principle is SSA, which is defined as the ability to reflect on oneself that results in successful
decision-making in ambiguous, complex environments [28]. These environments demand entrepreneurial
leaders to have a genuine, in-depth understanding of who they are and how their environment affects them. That
being said, SSA is fundamental for SWEs to succeed in today’s dynamic business climate. SWEs can develop
SSA by critically evaluating their goals, weaknesses and strengths, which include activities like coaching,
mentoring, and training, as well as contemplation on oneself and receiving outside criticism [58]. In order to
progress, SWEs with a healthy sense of self-awareness are aware of their own special set of talents and limits as
well as their own set of guiding principles, beliefs, and motivations [59].

SSA helps SWEs make better business decisions, where they can focus on their skills and delegate
responsibilities to others in areas where they are less proficient by identifying their strengths and weaknesses.
This can help them make better business planning, recruitment, and resource allocation decisions.

Additionally, SSA can help SWEs manage their emotions and responses during stressful times. Running a
business can be challenging and rarely goes as planned. Self-awareness and positive coping methods would help
them identify and control unpleasant emotions like worry, stress, and anger.
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Furthermore, SSA can help SWEs build deeper relationships with their team, clients, and other stakeholders
[60]. They can better align their business with these principles when they strongly grasp their beliefs and
motives. This helps them draw customers who share their values and assemble a workforce that is dedicated to
their visions.

6. The Relationship between Business Sustainability and Entrepreneurial Leadership

The literature review provided a comprehensive overview of the current study on BS and EL in the context of
SWEs.

The literature review began by highlighting the concept of BS and its importance for small businesses. It
explains how BS goes beyond financial performance and includes social and environmental considerations.

The interaction between BS and EL is a critical dynamic that affects companies’ long-term performance and
resilience. In this context, BS is the dependent variable, signifying a company’s ability to withstand and grow in
a fast-changing economic and environmental setting. On the other hand, the three principles of EL serve as
independent variables with considerable influences on a business’s long-term practises and outcomes.

The interaction of these variables can impact a company’s ability to solve environmental concerns, social
responsibilities, and economic stability, resulting in a more sustainable and prosperous future for the company.
In sum, the SWEs’ business sustainability concept entails a comprehensive and interconnected relationship
between the effective utilization of EL principles.

CA’s ability to balance exploration and exploitation empowers SWEs to innovate continuously while effectively
managing existing resources. This innovative mindset aligns seamlessly with the principles of RS, as SWEs
prioritize ethical business practices and the long-term well-being of their ventures, fostering resilience and
adaptability. Additionally, a strong foundation of SSA equips SWEs with a deep understanding of their
strengths and weaknesses and the socio-cultural dynamics surrounding their business environments. This
awareness enables them to forge meaningful connections with diverse stakeholders, inspire teams, and make
well-informed decisions that contribute to the holistic sustainability of their businesses.

In combination, CA, RS, and SSA create a synergy that empowers SWEs to navigate challenges, drive
innovation, and foster enduring success while positively impacting their enterprises and their communities.

7. Conclusion

The existing body of literature highlights the strong association between good leadership and achieving
company objectives, which holds particular relevance for SWEs who face limitations in terms of available
resources for growth and development. For SWESs, possessing EL is important because it gives them the skills
and knowledge they need to successfully navigate the ever-changing business environment. They can maintain
their competitiveness through creative and logical thinking, ethical conduct, and self-introspection, which
support them in making well-informed decisions and making the most of their limited resources. SWEs with EL
attributes also cultivate resiliency, moral principles, and environmentally friendly practices to ensure long-term
success and positive societal influence.

As such, this study offers solid groundwork for future research on EL among women running small businesses
and its effect on the longevity of these businesses. Future research can expand the study to include comparative
studies and business ecosystem analysis, both of which will help us gain a deeper understanding of the influence
of EL towards business sustainability.

Unlike the widely recognized belief that financial stability is a key component to long-term economic success,
this study examined EL, especially in SWEs. This study revealed the importance of SWEs’ EL as a business
sustainability accelerator. Additionally, this study contributed to a more comprehensive understanding of the
fundamental principles of EL, which include cognitive ambidexterity, responsibility and sustainability, and self
and social awareness. The study emphasized the need for SWEs to develop transformative thinking, a sense of
responsibility, and emotional intelligence to promote long-term success and prosperity in their businesses. In
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summary, this study highlighted the significant importance of the three principles of EL in enhancing the efforts
of SWEs to achieve business sustainability.
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