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Abstract 

Nowadays, it's rare to meet someone without a smartphone, and if they did, their fingers 

would likely be occupied sending online texts to the people at the opposite end. Social media 

networking sites are undeniably attractive into a credible, trustworthy, and popular mode of 

communication. The use of SNSs has significantly expanded in the present, and this has a 

significant impact on the users in many possible terms, especially on the dependent parameters and 

their connections. Smartphone use for personal, professional, and government purposes has grown 

in popularity. This study examines the effects of SNS on cops', employees', friends', and neighbours' 

interpersonal interactions as well as the impact on their ability to complete their jobs effectively. 

Use of smartphones at work, including whether they are used to help or interfere with work, and 

their effects on workers' performance. 
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INTRODUCTION 

The development of the advanced gadget industry, itself began about twenty years ago, has 

had a significant impact on communication. Smartphone development has been moving quite quickly, 

and they are becoming more and more integrated into people's lives. Advanced gadget use at 

workplace can have optimistic and pessimistic effects, which can affect an organization's productivity 

[1]. 

Social networking websites have become incredibly popular among users worldwide. SNS 

use is now widespread and an essential component of how people communicate on a daily basis. The 

internet has become a cutting-edge means for both employees at work and personal life to interact and 

keep connected with one another as a result of recent advancements in technology. Individuals utilise 

open media sites like Facebook, Twitter, and Snapchat to establish and maintain relationships with 

others. People can grow their friendships and even make new pals thanks to SNSs. SNS are used by 

people to communicate with friends, family, and even complete strangers. The majority of internet 

usage today is for social media interaction. Users chat, message, exchange photographs and videos, 

and keep in touch with friends and family around the world. Users of SNSs can connect with people 
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in their network as well as the general public to exchange thoughts, photos, postings, activities, 

events, and hobbies [2]. 

 

LITERATURE REVIEW 

In order to develop a shared understanding, participants in a communication process create 

and exchange information with one another. A revolution in communication has occurred as a result 

of the technological advancements of the time and rising Internet usage in recent years. The way 

people connect with one another has altered as a result of the communication revolution [3]. 

Smartphones have facilitated better communication between co-workers and employers [4]. 

Employees may manage and organise their work with a smartphone. Additionally, it allows them 

greater freedom to plan their work and meetings in a creative and effective way. Additionally, it 

allows for the individualization of labour and offers physical flexibility of mobility while working [1]. 

Smartphone use at work can be beneficial because it improves relations between supervisors and 

subordinates. It also enhances their ability to share knowledge. Additionally, these elements raise job 

satisfaction among employees, which boosts workplace effectiveness and productivity [5]. 

Additionally, using smartphones at work reduces productivity, disengages employees from 

reality, and raises stress levels. Employees may become distracted from their task and participate in 

dishonest and immoral activities including internet bargain hunting, bulletin, harmony, passing time, 

and entertainment at workplace. Individuals use of smartphones during meetings causes them to lose 

focus and irritates others [6]. 

A smartphone is a high-potential tool that uses the internet to link people together. CEOs or 

managers should seize this chance to make use of the smartphones of their staff members as 

engagement tools [7]. 

People can quickly share their knowledge and information with others thanks to the 

combination of social network and smartphone applications. Internal social networks have become 

more and more popular, giving staff members and management a way to share knowledge and work 

together virtually. Cloud computing is one of the most effective, dependable, and well-liked platforms 

for knowledge exchange. Because smartphone users may want to interact and extract the data at all 

the places with any point of time, the combination of smartphones with cloud computing has the 

potential to advance knowledge more quickly and effectively. It will be a terrific opportunity for 

corporate leaders to potentially develop their firm if they handle it properly. Business owners and 

managers can take use of the benefits of smartphones by incorporating their use into daily tasks. This 

will boost productivity and enable organisations to grow. 

Social media has significantly increased in popularity as one of the major form of entertaining 

media. The advantages of this gadget include fast and portable communication with anyone, 

anywhere in the globe, and simple accessibility. More people can exchange and circulate messages 

than ever before. The world appears to be getting smaller as communication speeds up. 

The way we engage and the amount of individuals we may interact with as a result of social 

media networks has undergone one of the largest favourable transformations. This would never be 

feasible without SNS. SNS give us the chance to express our thoughts to a larger audience. Prior to 

social media, our ability to communicate with others and engage in social media [8]. 

The interactive mode of communication is being modified nowadays due to the influence of 

social media. Thus the skills of communication have been coming towards diminishing stage and also 

the individuals have lost their capabilities in communicating each other in the professional way. 

Additionally, this has caused people to shun in-person interactions (Subramanian, 2017). Smart 

gadgets have been more used and also effective in communicating in upper styles and lack of time. 

[9]. 

Loss of privacy is another growing issue. Everyone knows everything about everyone else 

thanks to social media, which makes privacy impossible. This is a risky situation that can result in a 

herd mentality and make a person lose his or her sense of choice [10]. 
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RESEARCH OBJECTIVES 

This research articles persists the objectives as:  

• Analyse the connection between the respondent’s educational backgrounds and the 

significance of SNS at their workplace. 

• Explore the connection between the respondent’s mobile connection type and how it affects 

the interpersonal interactions between co-workers. 

• Research the connection between how much time men and women spend each day on social 

media and why they use it. 

 

RESEARCH DATA AND METHODOLOGY 

The data was gathered from the Mysore region using the convenience sample sampling technique. 

55 people made up the sample size for this study. Out of these, 63.63% were men and 36.36% 

were women.  

On the other side, replies from survey participants aged 20 to 57 were gathered. 

Google Forms was used to collect responses to a structured questionnaire created for this study's 

purposes. 

 

DATA ANALYSIS AND INTERPRETATIONS 

 

H0: The respondents' age and the fact that they choose SNS to keep up with friends and 

family is not significantly correlated. 

 

Hence the chi-square test is being used to understand and find out the significant 

interrelationship with the defendants using various type of mobile connections and their effect on the 

relationships with the colleagues at the workplace. 

And also we found the relevant evidence to reject the given null hypothesis as the value 

obtained is 0.172 which is much higher than the level of significance as 5%. Hence both the 

relationships don’t hold good and hence no relations between each other. 

H0: There is no connection between how much time men and women spend using social 

media sites daily and why they do so. 

We did the ANOVA one-way test to detect the various and relevant relation between time 

spent by male n female on entertainment media and the priorities behind them. 

We couldn’t evident any such case of null hypothesis between the gender values as the 

significance we got as 0.487, which is evidently higher than the significance level of 0.05%. Hence 

we conclude these qualities are not important to consider.  

This suggests that there is no connection between respondents' gender and how frequently 

they use SNS each day. However, there is a substantial correlation between respondents' daily 

frequency of SNS use and their intended use of SNS. 

 

Design/Methodology/Approach: In the present study, a prominent graduates and postgraduates from 

various colleges located in Karnataka, India is considered for analysis. The approaches considered 

here are to identify the impact of mobile usage by the employees in an organization and how it affects 

their work efficiency and interpersonal relationship. 

Findings: The cost and energy consumption analysis before and after the application of these 

methods will give a strong image of how energy and money can be saved and is useful for society. 

The initial investment may slightly be high but the payback period is quite early. Results of the study 

indicate that the payback period for solar panel installation and replacement of existing electrical 

fixtures by LED fixtures for interiors and corridors is approximately 12years, 10months, and 7months 

respectively. This is proved worthwhile by various investment criteria used in the project. 

CONCLUSION 
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The current study of our selected individuals and employees who are using advanced gadgets 

have evident that it has been affected adversely on their academic relationships with colleagues. And 

also has been identifies that there is no significant linkage with the various types of mobile 

connections and their impact on the interpersonal relationships within the colleagues at the workplace. 

All of our respondents agree that social media is important and helpful for their academic careers. 

However, no conclusive link between the respondents' educational backgrounds and the significance 

of social media sites at workplace can be established. 

The use of social networking sites for sustaining personal connections can be considered as a 

result of more contact, improved communication, and a desire to stay in touch. According to the 

study, there is a substantial correlation between respondents' ages and the reason they used SNS for 

keeping personal connections. Social media has ingrained itself firmly into our daily lives. People are 

inevitably going to advance along with technology. 

 

RECOMMENDATIONS 

Overuse of mobile devices is detrimental to our mental and even visual health. Using mobile 

devices excessively on a regular basis makes anxiety worse. Additionally, it fosters a sense of 

isolation and lowers self-esteem. Our social media platforms facilitate all of this. Social media 

portrays a life that is very different from reality. People tend to compare these illusory realities to their 

own lives because that is just how they are. Because of this comparison, life becomes more stressful 

and people develop fears of failing and missing out. One should practice mindfulness meditation; the 

possibilities are unlimited. In order to live a quality life one that emphasizes enjoying the moment 

rather than squandering time on social media and running from reality a person must become aware of 

this for themselves and fight to change it. Making sure that their children are not constantly addicted 

to their smartphones is a responsibility for parents. They must make sure that what they are doing is 

beneficial, worthwhile, and adds to their knowledge and quality of life. 

The use of mobile devices at work is decreasing employee productivity. Although a 

workplace free of gadgets could be the ideal scenario, this is not a reasonable expectancy. It is 

preferable to acknowledge that advanced gadgets are part of contemporary workplace balance and 

create regulations to limit their use. The better usage and restrictions and in some cases, outright bans. 

Reduce interruptions by speaking quietly, keeping calls brief, abstaining from foul language, and 

making personal calls in private while keeping phones on silent mode. The allowable times to avail 

advanced smart gadgets, such as leisure times, as well as the number and duration of calls allowed at 

workplace events, should all be included in the policy. It should be put in writing to guarantee that 

everyone is aware of and abides by the rules for proper mobile phone behaviour. Explain the terms in 

plain, unambiguous language and explain why they are important, such as to maintain production or 

assure safety. Include the sanctions that will be taken if the policy is broken. Keep an eye out for 

policy violators and enforce the regulation evenly and rigorously. 

Litheness in the workstation enables both owners and individual employees to determine the 

work ethics that are most comfortable for them. This promotes a better work environment for 

employees and possible to assist owners increase their company's production and efficiency. Mobile 

phone usage policies that permit it should be put into practise. 
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LIST OF TABLES 

 

Table-1: Gender 

 

 Frequency Percent (%) 

 

Valid 

Female 20 36.36 

Male 35 63.63 

Total 55 100.0 

 

Table-2: Descriptive statistics of Age 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Table-3: Academic Qualification vs their priorities at workplace  

 

Priorities @     

Workplace Total 

IMPORTANT ITS USEFUL 

EDUCATIONAL 

QUALIFICATION 

GRADUATE 
Count 20 19 39 

% of Total 36.4% 34.5% 70.9% 

POST 

GRADUATE 

Count 9 7 16 

% of Total 16.4% 12.7% 29.1% 

Total 
Count 29 26 55 

% of Total 52.7% 47.3% 100.0% 

 

Table-4: Chi-Square Tests 

 Value df Sig. (2-sided) 

Pearson Chi-Square .112a 0.9 .689 

Continuity Correctionb .0015 0.9 .913 

Likelihood Ratio .111 0.9 .697 

Fisher's Exact Test    
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Linear-by-Linear 

Association 
.109 0.9 .698 

N of Valid Cases 55   

 

Table-5: Various mobile connections and its relationship among the individual colleagues 

 

 

Impact of mobile connections on 

relationships of Individual 

colleagues Total 

STRONGLY 

AGREE 
AGREE DISAGREE 

TYPE OF 

CONNECTIO

N 

PREPAID 
Number 10 22 8 40 

Total % 18.18 % 40 % 14.54 % 72.72 % 

POST 

PAID 

Number 2 3 10 15 

Total % 3.6 % 5.45 % 18.18 % 27.23 % 

Total 
Number 12 25 18 55 

Total % 21.81 % 45.45 % 32.72 % 100.0% 

 

Table-6: Chi-Square Tests 

 Value df Sig. (2-sided) 

Pearson Chi-Square 3.471a 2 .172 

Likelihood Ratio 3.404 2 .179 

Linear-by-Linear Association .019 1 .808 

N of Valid Cases 55   
a 2 cells (33.3%) have expected count less than 5. The minimum expected count is 3.27. 

 

Table-7: Frequency of Usage 

 

 

Purpose of using SNS 

Just 

for 

fun 

Keeping in 

touch 

with 

family 

Keeping in 

touch 

with 

friends 

To meet 

new 

people 

Count Count Count Count 

  
FREQ 

OF 

USAGE 

OF SNS 

PER DAY 

 

1/2 -1 HR. 

 

2 

 

3 

 

0 

 

0 

 M 

 

1-3 HRS. 

 

9 

 

1 

 

1 

 

2 

 

MORE THAN 3 3 0 7 4 

GENDER 

 HRS. 

 FREQ 

OF 

USAGE OF 

SNS 

PER DAY 

 

1/2 -1 HR. 

 

1 

 

1 

 

0 

 

0 

    F 

 

1-3 HRS. 

 

6 

 

3 

 

4 

 

0 

MORE THAN 3 
3 0 2 3 

  HRS. 

 

Table-8: ANOVA 

 Sum of df Mean Square F Sig. 
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Squares 

 

GENDER 

Between Groups .359 2 .179 .720 .487 

Within Groups 12.919 53 .249   

Total 13.278 55    

 

PURPOSE OF USING 

SNS 

Between Groups 13.759 2 7.288 6.521 .002 

Within Groups 57.123 53 1.008   

Total 70.882 55    

 

 

 


